This study aims to analyze Sharia Maqashid, Competitive Advantage, Entrepreneurial Networking, and sharia compliance on the performance of KS212 (Koperasi Syariah212). Case study on the 212mart. The hypothesis test is using multiple linear regression analysis with Maqashid Sharia, Competitive Advantage, Entrepreneurial Networking, and sharia compliance as independent variables, and cooperative performance as the dependent variable. The data used in this study are primary data with purposive sampling techniques collected through interviews and questionnaires in May 2018. The 112 respondents in this study consist, KS212 manager, 212 community administrators and managers of 212mart in Bekasi City, Bekasi Regency, and Bogor Regency. The results showed that all independent variables simultaneously had a positive and significant effect on the dependent variable, although partially maqashid sharia, entrepreneurial networking, and sharia compliance did not significantly influence cooperative performance. Publishing services provided by Knowledge E Rossje V Suryaputri and Ahmad Farikhin. This article is distributed under the terms of the Creative Commons Attribution License, which permits unrestricted use and redistribution provided that the original author and source are credited. Selection and Peer-review under the responsibility of the ICEMA Conference Committee.
Introduction
In terms of etymology, the word koperasi is "ko," which means joint and "operation," which means working. Koperasi is cooperative associations in achieving a goal. In the cooperative, there are not a few members working on hugging their hands. All work together to achieve a common goal (Hatta, 1954) . In according with law number 25/1992 concerning cooperatives are business entities consisting of people or legal entities of cooperatives by basing their activities based on cooperative principles, as well as economic movements based on the principle of kinship. The cooperative not only maintains but also maintains the Indonesian cultural identity. Nation personality cooperation will thrive in cooperatives. Thus, cooperatives can foster a weak economic power to face globalization competition. Therefore, cooperatives are the backbone 212mart is a modern mini-mart brand owned by KS212 that is overgrowing. Since it was first launched on May 6, 2017, until now there have been hundreds of minimart opened. The concept of this mini-mart is to collaborate with 212 alumni who are members of the 212 community and mosque congregations around the mini-mart location as franchisees in the group. The concept of ownership in this congregation makes the 212marts overgrow in today's Muslim communities. The 212 Alumni is a nickname used by the participants of the peaceful action at Tugu Monas Jakarta on December 2, 2016, which was attended by around 7 million Muslims from all over Indonesia. Furthermore, to preserve and maintain the enthusiasm carried out in the peaceful action, the participants of the movement made 212 communities throughout the country.
The difference in this research with previous research is: 1) The researcher examines motivation from the Shari'a perspective, where the strong urge of a Muslim in spending his assets must be following sharia guidelines. So that the motivation of members to revive the cooperative not only meets in sight but also in fulfilling religious demands to apply sharia maqashid. 2) This study also measures the variable compliance with sharia principles and their effects on cooperative performance. 3) The research object is 212mart in Bekasi City, Bekasi Regency, and Bogor Regency, which is the highest population of 212mart growth throughout Indonesia.
This study aims to analyze and prove the influence of sharia maqashid factors, competitive advantage, entrepreneurial networking, and sharia compliance on the performance of KS212 empirically. DOI 
Theoretical Basis
Perception is often also referred to as perception, picture, or view that is subjective because it depends on the abilities and circumstances of each. One individual's understanding of a matter can be different from other individuals depending on their conditions, skills, and knowledge. Perception can be interpreted as a picture, response, interpretation or individual assessment of something that is seen, heard, felt, touched or kissed by the senses in the form of opinions, attitudes, and behavior. Rachmat (2011) defines perception as an experience of objects, events, or relationships obtained by deducing information and interpreting messages.
Maqashid sharia is needed to formulate macroeconomic policies, Islamic banking, and financial products as well as regulating banking and other sharia financial institutions. Without maqashid sharia, all regulations, fatwas, financial and banking products, fiscal policies, and monetary will lose the substance of sharia (Mingka, 2013) . This Islamic Maqashid must be a motivation for every Muslim in economic behavior. So that every industrial practice is following Islamic teachings because maqashid sharia is a quintessence of Al Quran and Sunnah. Maqashid sharia and maslahah as sources of Islamic law are very important to be implemented and developed for the realization of a sharia economy.
According to Imam Asy Syatibi (Amalia: 2014), human benefit can be realised if the five primary elements, namely religion, soul, mind, descent, and property. The goal of sharia is to understand the benefit of humanity in the world and the hereafter. Imam Asy Syatibi divides maq0shid into three levels:
Dharuriyat which is intended to preserve the five essential elements in human life as described above.
Hajiyat intended to eliminate difficulties or to maintain the five main elements to be better. So that humans can do their best to perfect the five essential elements.
Competition is the core of success or failure, depending on the courage of companies to compete. Success can't be obtained without daring to fight (Porter, 1994) . Competitive strategies are intended to maintain profit levels and positions that remain superior when facing competition. According to Porter (1994) , The concept of competitive advantage cannot be understood by looking at a company as a whole. But it must be from the origin of competitive advantage that is a variety of different activities carried out by companies in designing, producing, marketing, delivering, and support the product.
Social capital is a collection of useful relationships between people, trust, mutual understanding and similarities in values and behaviors that bind members in a network DOI 
Development of Hypotheses
The hypothesis is a guess or a temporary answer to the question asked. Scientific writing concludes with two main steps, namely, submitting a hypothesis which is the submission of theory and the incorporation of empirical data to question the truth that supports or rejects the hypothesis.
Based on the formulation of the problem and the conceptual settlement that has been completed before, the hypothesis for this study is: 
The influence of sharia maqashid on KS212 performance
According to Ash Syatibi, the goal of Allah Subhanahu Wa Ta'ala to create the Shari'a is to realize goodness (maslahah) and reject evil (mafsadah) in the world and the hereafter.
In other words, the legal rules that God determines are only for the benefit of humanity itself. The goodness and ugliness of humanity towards the Glory and Glory of Allah Subhanahu Wa Ta'ala. The five ways to make dharuriyat are religion, protecting the soul, asking for trust, and retaining property can be done by maintaining the things that can perpetuate it. Needed to eat and drink. In fulfilling the needs for the happiness of Based on the description above, the hypothesis in this study are:
H1: Maqashid Syariah has a positive effect on KS212 performance
The influence of competitive advantage on KS212 performance
Competitive advantage is an important factor for an industry in winning the competition. Without excellence, a business will be forgotten and abandoned by customers.
Competitive advantage is an added value owned by industry to attract customers.
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This added value can be done by innovating, reducing costs, and improving quality.
The concept of the mosque-based congregation and the community promoted by the KS212 in establishing a mini-mart is a strategy in customer screening innovations.
Moreover, the requirement for a minimum of 100 (one hundred) members as the main requirement for the establishment of a mini-mart can be a safety line for a mini market to run a business that provides benefits.
Another advantage of the 212mart is service with Islamic values standards by employees. Both in terms of dress, greetings and blessing prayers from every customer who visits, does not sell items that are not halal labeled from trusted agencies, provides prayer rooms, closes when the prayer time arrives and enough space for members to leave merchandise at the store with profit-sharing scheme is the main attraction for the members. Besides, theoretically, members will get the remaining business profits (SHU) from cooperative activities, members can also become market participants and take double profits by entrusting products or merchandise as objects of sale and purchase.
Benefit from buying and selling transactions and get the remaining operating results from cooperative activities.
Opportunity for members to be directly involved in the process of buying and selling at 
Methodology
This study uses a causal descriptive approach that emphasizes more on aspects of the objective measurement of social phenomena that occur when the research is conducted. Measurements on each social event are translated into several components of problems, variables, and indicators.
The independent variables in this study are sharia maqashid, competitive advantages, entrepreneurial networking, and sharia compliance.
Maqashid Sharia
In this research, Maqashid sharia uses the theory of maqashid sharia Al Syatibi, which divides maqashid sharia into 3 (three) levels, namely dharuruyat, haajiyat, and tahsiniyat.
Dharuriyat consists of guarding religion (hifdzuddin), the soul (hifdzu nafs) the mind (hifdzu aql), the offspring (hifdzu nasal) and preserving property and honor (hifdzu mall and hifdzu 'aradh). Sharia Maqashid value has four statements: Shopping at the 212mart to support the economic revival of the ummah. Shopping at the 212mart is self-actualization to fulfill basic needs of halal and thayyib. Shopping at the 212mart to achieve mutual benefit in the congregation, shopping at the 212mart is an effort to gain the trust and independence of the ummah. Febriadi (2017). ICEMA
Entrepreneurial Networking
Entrepreneurial networking in this research is a social network that characterizes Muslims who are brothers and sisters because of religion (ukhuwah Islamiyah The data used in this study are primary data collected through interviews and questionnaires to the correspondents. The correspondents in this study were KS212 manager, community administrators, and managers of 212mart in Bekasi City, Bekasi
Regency, and Bogor Regency. The population in this study were managers of mini market 212 in Bekasi City, Bekasi and Bogor Regency, which amounted to 36 mini-marts.
Respondents returned 112 questionnaires. The three cities were chosen considering that the highest 212mart populations were in the three cities. There were 36 outlets of the total 212marts in Indonesia, totaling 107 outlets or in other words 34% of the 212mart population in all of the cities. Sampling is carried out based on the purposive sampling method. Purposive sampling is a sampling technique where the researcher determines the sampling itself by specifying specific characteristics that are suitable with the objectives of the study so that it is expected to answer the research problems.
According to Sugiyono (2015), the population is a region of generalization consisting of objects or subjects that have certain qualities and characteristics set by researchers to be studied, and conclusions are taken while the sample is part of the number and characteristics possessed by the population. 
Results and Analysis
The following are the respondents' profiles: Based on the table above it can be seen that:
Maqashid sharia has a significant probability value of 0.114> of the significance value of 0.05 with the results of this study does not support the one hypothesis proposed.
So it can be concluded that there is no significant influence between sharia maqashid on cooperative performance.
Competitive advantage has a significant probability value is 0.038 <from the 0.05 significance value with the results of this study supporting the proposed two hypotheses. Then it can be concluded that there is a significant influence between competitive advantages in the performance of cooperatives.
Entrepreneurial Networking has a significant probability value of 0.762> of the 0.05 significance value with the results of this study does not support the proposed third hypothesis. Then it can be concluded that there is no significant influence between entrepreneurial networking on cooperative performance.
Sharia compliance has a significant probability value of 0.259> of the 0.05 significance value with the results of this study does not support the proposed fourth DOI 10.18502/kss.v3i26.5404 Page 620 ICEMA hypothesis. Then it can be concluded that there is no significant influence between sharia compliance with cooperative performance. 
Discussion of Research Results
Cooperatives are business institutions that are established jointly by several people to improve the welfare of its members. In Islam, this collaboration is called syirkah, which 
Analyze the influence of competitive advantage variables on KS212 performance
Competitive advantage, according to Barney and Hesterly (2008) , is the basic strategy of a market and industry in maintaining business continuity. The results of the study show that competitive advantage has a positive and significant effect on the performance of KS212. It means that cooperative performance will increase along with the increase in competitive advantage.
The two-dimensional competitive advantage (Porter 1997) , which is a low-cost strategy and unique strategy, is owned by the KS212. In terms of the low cost of KS212 in In this study, cooperative sharia compliance does not have a positive effect on cooperative performance. According to the researcher, this was since the business run by KS 212 is currently a mini-mart, which is the practice only business of buying and selling cash between mini-marts as buyers and consumers, there are no delayed payment or savings and loan activities. While transactions using debit cards are essentially cash transactions. Transactions using credit cards are considered as cash payments, regarding the interest charged to owners of credit cards as compensation for delayed payments is an issue between the two parties that do not involve cooperatives. The results of this study contradict previous research conducted by Reza and Violita (2018).
Conclusions and Suggestions
The research aims to look at the influence of maqashid sharia, Competitive Advantage, Entrepreneurial Networking, and Sharia Compliance on KS212 Performance (case study in 212mart), which is the KS212 core business. After testing and analyzing the data using multiple linear regression, the results showed that Maqashid Sharia, Competitive Advantage, Entrepreneurial Networking, and Sharia Compliance simultaneously have a significant effect on the Performance of KS 212. While partially, the influence of each variable is as follows: Maqashid Sharia has no significant effect on cooperative performance. Competitive advantage has a significant effect on cooperative performance.
Entrepreneurial networking has no significant effect on cooperative performance. Sharia compliance has no significant effect on cooperative performance.
Likewise, limited research time cannot reach more respondents to get more comprehensive results. The KS212, with its 212marts, will continue to grow and be managed by young business people who have the opportunity to progress rapidly. It is hoped that this research can be continued by other researchers using more variables with more diverse respondents to get better results.
For future assessments, researchers suggest that:
